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BeliSouth Telecommunications, nc. 615 214-6301 ‘ Guy M. Hicks
Suite 2101 Fax 615 214-7406 e General Counsel
333 Commerce Street A L? 2 rQ
Nashville, Tennessee 37201-3300 February 8, 2000 Y

VIA HAND DELIVERY

David Waddell, Executive Secretary
Tennessee Regulatory Authority
460 James Robertson Parkway
Nashville, TN 37238

Re:  Tariff Filing by BellSouth Telecommunications, Inc. to Reduce Rates for
Complete Choice and Complete Choice with Area Plus
Docket No. 00-00001

Dear Mr. Waddell:

Enclosed are the original and thirteen copies of BellSouth Telecommunications, Inc.’s
responses to the Staff’s data request of January 18, 2000. A copy of the enclosed is being
provided to Mr. Collier.

ery truly yours,

y M. Hicks
GMH:ch
Enclosure
cc: Richard Collier
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CERTIFICATE OF SERVICE

I hereby certify that on February 8, 2000, a copy of the foregoing document was served
07 parties of record, via the method indicated:

[V] Hand Richard Collier, Esquire

[ ] Mail Tennessee Regulatory Authority
[ ] Facsimile 460 James Robertson Parkway

[ ] Overnight Nashville, TN 37243-0500
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RESPONSE:
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BellSouth Telecommunications, Inc.
Docket No. 00-00001

A , TRA’s First Data Request

A I SR A January 18, 2000

Item No. 1

Page 1 of 2

Explain in detail why it is appropriate to categorize Complete Choice
Service and Area Plus Service with or without Complete Choice into Rate
groups for two and three line service and not for single line service?

BellSouth’s tariff reduces the rates in Rate Group 5 for: (1) Complete
Choice Multi-line Service and (2) Complete Choice Multi-line with Area
Plus Service.

The reason BellSouth proposes to treat these services differently is
because the marketplace does so. In the exercise of its business judgment,
BellSouth has decided to reduce rates for these multi-line services, just as
its competitors have chosen to provide competing services at prices they
have chosen. These competing services take several forms. For example,
Intermedia is actively marketing high speed internet access service in
Nashville. Time Warner is actively marketing high speed internet access
service in Memphis. (See Exhibit 1, Intermedia and Time Warner
advertisements.) Additionally, wireless competitors are offering service
packages in the largest metropolitan areas in the state that compete against
Complete Choice Multi-line Service and Complete Choice Multi-line with
Area Plus Service. All of these forms of competition are a competitive
threat to BellSouth’s ability to market multi-line services to residential
consumers, particularly among those who appear to prefer wireless
services to a second land line. Finally, based on its experience, particularly
in Atlanta, BellSouth anticipates new packages of competitive services for
multi-line services in the largest metropolitan areas of the state. (See
Exhibit 2, MediaOne advertisements.)

BellSouth is facing maximum competitive pressures in Rate Group 5. For
example, there has been a recent proliferation of wireless competitors in
Rate Group 5. (See Exhibit 3 — sample advertisements by wireless
competitors.) BellSouth has every expectation that Rate Group 4 will
experience the same degree of competition in the future, at which time
BellSouth anticipates it will file similar tariffs in Rate Group 4. BellSouth
will use its business judgment to determine the appropriate timing and
specific nature of such filings.
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BellSouth has filed a tariff that, once approved by the TRA, will provide
lower rates for the services addressed by the tariff. The competition has
not elected to provide these competing services on a statewide basis. To
the contrary, the competition offers these services in the largest of the
metropolitan areas of the state. BellSouth has elected to meet this
competition at this time by reducing rates in Rate Group 5.
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Page 1 of 1

Why is it appropriate to lump subscribers in Rate Groups 1-4 into one rate
and have a separate rate for Rate Group 5 for Complete Choice and Area
Plus with Complete Choice Service?

Please see the response to Request No. 1.
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REQUEST: BellSouth cites competition from cable television providers offering high
speed Internet access in the Memphis and Nashville metropolitan areas as
reasons why it seeks to lower the rates for these services in Rate Group 5.

a. Does BellSouth have any evidence to backup this assertion? Explain

RESPONSE: a.

in detail why this is sufficient reason to implement rate de-averaging.

Does BellSouth anticipate that cable television companies will offer
the same access in the Knoxville and Chattanooga areas soon?

Why did BellSouth not propose to reduce rates for these services
statewide?

That cable television providers are offering high speed Internet access
in the Memphis and Nashville metropolitan areas is demonstrated by
the fact that citizens living in the city limits of Nashville or Memphis
may purchase such a high-speed Internet access product from
Intermedia or Time Warner respectively. The multimedia
advertisements promoting these services in the Nashville and Memphis
markets bear this out. (See Exhibit 1.) Second, the publicly-available
information available at http://www.intermediamtn.com is evidence of
these competitive initiatives. Additionally, wireless competitors are
offering service packages in Rate Group 5 which compete against
Complete Choice Multi-line Service and Complete Choice Multi-line
with Area Plus Service. All of these forms of competition, including
wireless carriers, are a competitive threat to BellSouth’s ability to
market multi-line services to residential consumers, particularly among
those who appear to prefer wireless services to a second land line.
Finally, based on its experience, particularly in Atlanta, BellSouth
anticipates more new packages of competitive services for multi-line
services in Rate Group 5. (See Exhibit 2)
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BellSouth is facing maximum competitive pressures in Rate Group 5.
For example, there has been a recent proliferation of wireless
competitors in Rate Group 5. (See Exhibit 3) Finally, the fact that: (1)
Rate Groups have been utilized in Tennessee for more than forty years;
and (2) the competition has focused its competitive offerings on
subscribers located in Rate Group 5 is sufficient reason for BellSouth
to implement the rate reductions proposed in its tariff These
proposed rate reductions have not been opposed by any subscribers,
consumer groups, or competitors. BellSouth considers this tariff to be
a competitive response to the marketplace rather than “de-averaging.”

b. Yes. BellSouth has every expectation that Knoxville, Chattanooga and
perhaps other areas of the state will soon experience the same degree of
competition as Nashville and Memphis. BellSouth anticipates filing
tariffs to reduce rates in Knoxville or Chattanooga in response.
BellSouth will use its business judgment to determine the
appropriateness and timing of such filings.

Although BellSouth is not privy to the marketing plans of cable
television companies or other competitors, given the billions of dollars
AT&T and AOL alone have recently decided to invest in cable
television, it is reasonable to assume that these competitors will
eventually provide total telecommunications services to subscribers in
Tennessee.

c. Please see the response to Request Nos. 1, 3a, and 3b.
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Rate groups currently permit the charging of higher rates for larger local
calling scopes. In light of this, explain how BellSouth’s proposal to
charge Rate Group 5 (the largest local calling scope) subscribers to these
services less than those in Rate Groups 1-4 is Justified under the heading
of rate groups?

Following the passage of Tennessee’s 1995 Telecommunications Act,
monopolies and rate-of-return regulation were replaced with competition
and price regulation. Numerous competitors are offering or soon will be
offering competitive services in the largest metropolitan areas of the state,
and BellSouth believes it is appropriate to respond to these competitive
threats by implementing the rate reductions proposed in its tariff. These
proposed rate reductions have not been opposed by any subscribers,
consumer groups, or competitors.

Please also see the response to Request No. 1.
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Assumption: Two residential subscribers to Complete Choice with Area
Plus Service-one in McEwen (Rate Group 1) and one in Nashville (Rate
Group 5). Each has the same LATA-wide toll free calling scope within
the Nashville LATA and each has the same choice of services from
Complete Choice. Does BellSouth propose to charge higher rates to the
subscriber in McEwen versus the one in Nashville? If yes, explain why
this would not run afoul of T.C.A. § 65-4-122 and 47 U.S.C. § 254(B)(3)?

Yes, assuming this question refers to BellSouth’s multi-line tariff filing
which is the subject of this Docket. If charging different prices for the
same service in different Rate Groups ran afoul of T.C.A. § 65-4-122 and
47 US.C. § 254(b)(3), the former Public Service Commission and the
TRA would not have authorized the use of Rate Groups for over forty
years.

The former Public Service Commissions and this Authority have long
allowed variation of rates charged for similar services among different rate
groups. A clear example is the 1FR flat rate charge of $12.15 per month
for subscribers in Rate Group 5 as compared to the charge to those in Rate
Group 1 (87.55) for the same service. This difference in rates across Rate
Groups continues even though it clearly is more expensive to provide
service in Rate Group 1 than in Rate Group 5. Additionally, the 1FR rates
in each Rate Group continue to be well below the cost of providing the
service. Finally, it is clear from various filings and proceedings before the
TRA that BellSouth’s competitors are free to select the areas in which they
will make their services available to consumers and the prices they will
charge for those services.
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REQUEST:  Has BellSouth performed an access line count in each of its four LATAs to
determine the toll-free calling scopes of residential subscribers in each
LATA who subscribe to Complete Choice with Area Plus Service? If yes,
please supply the line counts per LATA and explain how they relate to the
traditional rate group limitations.

RESPONSE: No.
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The proposed tariff excludes rate reductions for two and three line package
subscribers to Obsolete Area Plus Service . As subscribers to this service,
who would otherwise be in Rate Group 5, would pay higher rates for less
calling scope than those proposed for Enhanced Area Plus Service, does
BellSouth propose to migrate those subscribers from Obsolete to
Enhanced Service?

According to BellSouth’s records, there are approximately 18 customers in
Tennessee subscribing to Complete Choice multi-line service with
Obsolete Area Plus Service. BellSouth will contact those customers
subscribing to the Complete Choice multi-line service with Obsolete Area
Plus in Rate Group 5 and give them an opportunity to switch to the
Enhanced packages at the discounted rate.
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load Runner of the Mid-South

SRS - - . .............

As a Time Warner Communications cable customer you can enjoy a preferrad rate of just $39.95 per month.

NO. 681

PR22-823

hup:llwww.midsouth.rr.com/rr_new/pricing.hu

However, even non-cable customers can get in on the online experience of a lifetime with just $52.95 per month.

For a limited time only. you can get ROAD RUNNER installed for FREE. Regular installation rate is $99.95. Don't

miss this apportunity! Sign-up joday or get more nformatign!

ROAD RUNNER of the Mid-South
___Summary of Services

° Subjact 10 applicable state salas tax and local franchise feas.
" Special instaliation rate offered for a limited time only. Regular installation rate is $99.95. Some restrictions apply.

Rl R R N O AT I

ROAD RUNNER monthly service fee J $39.95°

(for Time Warner Communications cable customers) )

Instatiation {one-time) ' i gg%.?ﬁ

ROAD RUNNER Value Inciudes:
+ 5 e-mail accounts Included
+ 1 personal home page (2 MB) Included
» 1 10BaseT Ethernet card included
» Use of 1 Motorola cable modem Included
+ 1 additional cable outlet (if needed) Included
+ All necessary software for online access Inciuded
= Access to Time Warner national content Included
= Access 10 exclusive local content Included
+ 1 in-home instaliation included

Residential .‘

Residential ‘ Businesses
(Cable Customer) (Non-Cable Customer) |
$39.95/month” $52.95/month* Pro Single Connection
Pro LAN
Pro Enterprise

Installation: $89-85
$0.00**

installation: $89-86
$0.00**

Installation: !
Call for details. (901) 259-1111.

* Subject to applicable state sales tax and tocal franchise fees.
** Specia! installation rate offered for & limited time only. Regular instailation rate is $99.95. Some restrictions apply.

of 2
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oad Runner of the Mid-South http://www.midsouth.rr.com/rr_ncw/pricing htr

Comparison Between ROAD RUNNER,
ADSL, T1, and 56Kbps Dial-Up
(As of 11/5/99)

ROAD RUNNER ADSL T 56Kbps
Cable Modem }
Equipment Cost Included in 1 Quoted by provider $129.99 (LS.
Manthly Fee $100 (plus tax)_ &O.DQL‘I(:S:)

Installation Charge/ Waived! Quoted by prowvider || $20.00 (LS. Internet)

Setun Charge

A

it et

Telephone line charges || Nane (Road Runner $12 15 (ae,u,gouth) $65 (ﬂzl South) $12.15 (Bel SQuLb)
{manthiy) does not use phone
lines)
Monthly Usage Fee $39.95 2 $1,200 (U.S. $19.95 (L3, Internet)
{unlimited) {cable ;;;tgg\ers)“ 15t 30 days freeZ Internet)
{non- .cable
l customers)""‘

Speed Comparison 1- 3 Mbps, up to 10 1. 5 Mbps (,B_eﬂs_uuth) 1.544 Mbps (s, Up to 56Kbps
Mbps maximum Internet) maximum (.S,
Internet)
Locat Content Locally generated by a Does not have a locat None \ None
|| team of content edntors team of content editOrs { )

* All rates quoted here are from the vendor/provider's Web site. For more InfOrmatlon, please visit
thair vendor/provider's Web site.

** ROAD RUNNER monthly pricing includes 1) 5 e-mail accounts; 2) 2 MB of personal home page
space; 3) 10BaseT Ethernet card; 4) Use of cable modem; 5) National and local content; 6)
In-home Installation

**x* Snecial installation rate offered for a limited time only. Regular installation is $99.95.

1 BellSouth is offering, for a limited time only, free installation and waived activation fee with the
purchase of an ADSL modem {$100 + tax). Regular installation is $199.95, activation fee is
$99.95.

2 gel|South is running a promotion, for a limited time only, of free service for the first 30 days.
Regular monthly.service fee is $50.00 for BeliSouth Complete Choice customers. Non-BSCC
customers pay $59.95.

ROAD RUNNER, character, name and all relatec
indicia are trademarks of Warner Bros. © 1999.

tof2 1/31/00 4:50 PN
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4 . y ; works for both MCA and Mercury. "3, says Benson. Mercury Record
S eamllne' of ﬁ C'es cons 01 Zd a t 4 d ’ “We miaintained the artistic and creative - homc):o artists such ag. 3 Twain, Kim
. ‘& : . integrity of both labels, but combined Richey and 2
cial terms of the least, which was signed back-room operations.” Not much has more oa
in December, were not disclosed by changed says Robold, except “now wcre
66 Music Square West (17th Ave). tilversa] Music Group officials, all going to be under one roof and
The new lease was brokered by Ira aof Casella Interiors lsthe for both labels.” .
Blonder, director of business services for dcsigner and space pla the"Consolidation with-  Strait and Vince Gill. .
Grubb & Eilis Centennial, who also holds ing, and Nashville-based h g , until now, has been seen The Universal Music Group and
MCA’s previous lease. Both leases.have Contractors is doing the build-out, Whl h ln ma_|or labels, says Ed Benson, PolyGram consolidation is part of an
nine years and three months left. Robold estimates wn]l COSL_IRoTe e~digg tor of the Country Music  industry-wide trend that has many in the
Steve Armistead of Armistead Barkley  $500,000. "We Te plan music business concerned.
Inc. was the local representative for Jones  beginning.efApnil.” “The merging of two majorplayers like “As we saw at the town meeting, when
Lang LaSalle, a worldwide investment and ] econsolldauon is restricted mainly to  Universal and PolyGram hasn’t happeagd  people hear the word consolidation, they

2 Topley. is focused
€ cross-over or alternative
eolintry artist, while MCA remains more
traditionally country, with an artist roster
that includes Trisha Yearwood, George

Continued from front paga

corporate real estate services fium-retaified  services such as finance, recording admin-  in a long time,” says Benson. 2y matxcally think, ‘who’s going to lose
as real estate advisors-err@n international  istration, production, marketing adminis- One thing that’s unique about MCA and  their joby_says Benson. “That isn’t
basis by sal Music Group. tration and office administration, says Mercury, and a possible reason why the always the casg®

: negotiation of the lease has taken Robold. These services are combined into  two labels have managed to remain Reach Joh nci-

quite some time,” says Robold. The finan-  a department called “shared services” that  autonomous, may be their different focus-  ty.com or 615-248-2222, ext.

Have a small busmess
ith EI& Internet needs

We have the solution.

Small Business Solutions from InterMedia@Home will deliver the fastest, most affordable
Internet service to your small business. And you'll notice a big difference in productivity
~ no more busy signals and no more waiting (and waiting) for files to download.

Connect your computers to an InterMedia@Home cable modem and you'll experience:

* Internet up to 100 times faster than typical
phone modems

* The convenlence of never having to dial up
- you’'re always onlme

* Technical su_pport all day every day

¢ 3 e-mail accounts per modem,
* 15MB of web space

* Service for up to 9 computers

‘

Call toda
to Speed Up your 0\JSl(r\)ess

and Receive
Installation!

Offor expires Jomuory 31, 2000. Must be ia on InterMedio@Home servicsoble orea. Offar apolies ko new
camemerciol customers only, lnstolltion discouat does no) anply to wiring costs. Some resirctions spply.
©1999@tome Corporation, The @ bolllog & u regilered rodemark. InterModia & u rogistered trodemark

of lnterMadia Corporation.




~ START YOUR NEW YEAR OFF WITH SOMETHING

It's a new year. A time for bigger and better things. And right now, you can enjoy
huge savings on the biggest Internet connection around through
InterMedia@Home - the #1 high-speed cable Internet service!

Get the New Year off to a flying start.

. InterMedia@Home works by attaching the same type of cable you
use for your TV, to your computer. The result is lightning-fast
s speed and the freedom to go anywhere, anytime. With the
8 InterMedia@Home service, you will get a constant connection
& B and instant access to the Web. So you can get the latest news,
=3 m check traffic and book a flight day or night. Download at up to
100 times faster than regular modems. Leave your computer on and always be
online. No busy signals. No disconnects. And all without tying up your phone line.

Save BIG when you sign up today.

Sign up now and you'll save on everything you need to make the most of the Net:
LRE blazing speed, multiple e-mail accounts, 24/7 tech support, FREE parental control
¥ software, unlimited Web surfing and more. It's no wonder PC QERS’
Magazine readers rated @Home #1 in speed, connection
time and reliability com-
pared to all other ISPs,
even AOL, MSN and
Mindspring.

Increase your pro-
ductivity at work.

Small Business Solutions
from InterMedia@Home
will deliver the most
affordable high speed
Internet service available.
InterMedia@Home will
service up to nine com-
puters at each small

business without requiring customers to sign a binding contract. Call
244-7462 ext. 524 for more information.

* Call 244-6222 or go to www.home.com
to receive free installation of
InterMedia@Home

‘%ﬁi'ﬁ@?@ Ask about our 30-Day-Money-Back Guarantee!

“Actual speeds may vary. Offer expires 2/15/00. Service subject to availability.
Installation offer good for standard residential customers only. Some restrictions may

( A vulue of over SI 50) apply. ¢1999 At Home Corporation. @Home and the @ bali logo are registered trade-
’

marks of At Home Corporation.

See InterMedia@Home Live In Action. you can try out

InterMedia®@Home at your convenience everyday at any area Circuit

City and CompUSA in the Greater Nashville Area. InterMedia@Home
is packed with benefits and features your entire SJamily will love!

January -25

Wow(w(aag what I-dig,
‘InterMedia’s digital service is
all about? Well, here’s your
chance to see some of what
you've been missing,

- InterMedia presents the
I-dig 14-Day Preview from
January 12 through January
zg 25. If you're not an I-dig
- subscriber, you can sample
| a different digital network
each day. With the I-dig
® package, you will receive
8 over 30 additional basic
8 channels, 35 channels of
& Digital Music Express, 32
& Movie and Sports pay-per-
view choices, additional
@ Screens of premium services
that you subscribe to and TV
Guide’s Interactive Guide.

View a Complete schedule on our website:
www.intermediamtn.com

LA EEEE N RN XN YY ¥RY

Order I-dig during the
14daypreview and ‘
Installation is e}

To order I-dig, call:

244-4344

"Ninrermepta

It's not just eable. 1t's eapabilities



home ) http://www.intermediamtn.com/imedia/home.htm]

TENNESSEE

\Llick hera for reare info. /

Rolled Into Welcome to the new InterMediamtn.com serving your
&“?‘o entertainment needs in InterMedia's NASHVILLE and
Middle TENNESSEE communities.

More to See

ab 9

InterMediamtn.com provides you with complete
information about your InterMedia cable system, new
services, programming, and community news. We also
feature the latest highlights, program listings, and

t everything that's hot on cable, plus practical

and forecast check 1Nformation like cable system locations, hours and

Mmj\“‘f?“ 22¢ phone numbers.

NEW NEWS
New sales tax for basic cable

Can you dig it?
InterMedia puts "pirate” cable out of business

For Advertising Sales Information Click Here
For Pavment Options Click Here
Check out a comparison of InterMedia to Dish Network

Site created by:

@mﬁd{a

1of 1 1/28/00 9:31 AM




InterMedia@Home Information http://www.intermediamtn.com/athome/atindex.htm]

NreRmeDin

Now you can surf the Internet at
speeds up to 100 times faster than
conventional phone modems. You
must see it to believe it...and when

you see it, you'll want it!

Take a look at InterMedia@Home
ab ©

save $125

1ofl 1/28/00 9:29 AM




@Home -- the cable.internet.revolution file:///D|/BstData/temp/speed.html

On the Internet, speed is freedom, and the @Home

- service gives you plenty of both. With @Home!” you'll
download up to 100 times faster* than a 28.8K
modem, allowing you to do things you've only
dreamed about with your current Internet service.
Watch video on-demand, listen to CD-quality audio,
and sail from Web page to Web page at lightning
speed.

* Freedom from Phone Lines
* Reliable High-Speed Performance
* There is No Comparison

U CoNIpartson ElapIirc

Freedom from Phone Lines

Since @Home delivers the Internet to your home computer over cable, you
don't have to bother with a phone line ever again. No dialing in, no busy
signals, no unexpected disconnects, absolutely no hassles! And with cable,
your @Home connection is constant: when your computer is on, so is the
Internet. There truly is no faster way to get online!

Reliable High-Speed Performance
Not only does the @Home service offer incredible connection speeds over
cable, we also own and operate our very own ultra-high-speed network that
—— ensures the best performance of any Internet
i j - service around. Our ingenious network architecture
allows @Home subscribers to avoid the heavy
. traffic and congestion that most Internet users face.
- This means you get the fastest, most reliable
- Internet experience possible!

There is No Comparison

1of2 1/28/00 9:58 AM




@Home -- the cable.internet.revolution

2 0f2

file:///Dj/BstData/temp/speed.html

Even 56K modems can't compete with the speed of the @Home service. A
56K modem offers only twice the speed of a 28.8 modem, while the @Home
service is up to 100 times faster! So don't settle for a marginal improvement in
modem speed when you can have a revolutionary Internet experience with
@Home today!

"@Home is the best thing to happen to my computer since
electricity. All of the Internet hype is finally realized. | no longer i
debate downloading huge files, or viewing video clips. You have |
succeeded in making the Internet a very pleasurable experience
for me and my wife."

P

George Papaioannou

* Actual speeds will vary. Many factors affect download speeds. Please see
The Facts About Speed for more information.

Copyright (¢} 1995-1999 At Home Corporation. All Righls Reserved. @Home, Excite@Home,
@Work, Excite, ang % are the trademarks of At Home Corporation, and may be registerad in
certain jurisdictions. Legal Notices

1/28/00 9:58 AM



@Home -- Pricing file:///D|/BstData/temp/pricing.htm!

The @Home!" service provides you with an unbeatable value on the Internet.
For a flat monthly fee, you get unlimited access to all the basics you demand
from an Internet service, plus unparalleled reliability, remarkable convenience,
rich multimedia content, and blazing speed.

BT S—
. vs.Diskup

Monthly Service Fee J
UPINOW? $39.95-$44.95*  $14.95-$21.95  $39.95-§189.96"
¥ ISP Charges $10.00-821.95
Monthly Charges for | {5y~ ;
Additional Phone Line | & $0 (not needed) $15.00 - $20.00 $0 (not needed)
Monthly Toll Charges ; ; $0 (not needed) Plan Dependent $0 (not needed)

$29.95 - $41.95 plus $49.95 -

$39.95 - $44.95* monthly toll charges $211.90*

Total Monthly Charges | i’

* Pricing is for residential service and varies by market. May be higher if you
are not a cable TV subscriber.

In addition, getting @Home is a breeze. We take care of all the technical stuff
for you and, if you experience any difficulty with your service after installation,
our technical support team is available 24 hours a day, 7 days a week to
answer your toughest questions. No wonder the @Home service is rated #1 in
overall customer satisfaction. *

Sign up teday for a whole new Internet experience with @Home!

*1998 BHC Study of Online Users

"I had your system installed this morning. | can't begin to tell you
how pleased | am with it! YOU ARE FAST! The Installers were

just great...quick, efficient and friendly. | found them very, VERY
helpful."

Sam Papalia

Copyright {c} 1895-1899 At Home Corporation. All Rights Reserved. @Home, ExcitegdHome,
@mWork, Excite, and I8 are the tracemarks of Al Home Corporation, and may be registered in
certain jurisdictions. Legal Notices

1of] 1/28/00 9:57 AM




@Work -- Business Internetworking Solutions file:///D|/BstData/temp/work_home_net.html

b3

1oy

@Worki" provides businesses with high-speed, fully managed data
services designed to meet the demand for superior, reliable, and secure
network communications.

This is How a DSL %
Install Shouid Go!
ZDNet shows how @Work's
proactive staff can make
installing your new circuit a
breeze!

895 Tis!

Includes a free Cisco Series
2000 router -- a $2,500 value

Up to $200 Cash
Back on DSL!

Get fast DSL connections for
your business

Need a Better
DS-32?

. Special DS-3 offer on our new
T 5Gbps network.

Copyright () 1985-1988 Al Home Corporation. Al rights Reserved. @Home. GHome
Network, @Work. and Uik are the trademarks of At Home Carporation. and may be registered
in certain jurisdictions. Legal Notices

lofl 1/28/00 9:58 AM




Tech Center -- WSJ Interactive Edition wysiwyg://44 /http://interactive.wsj.com /artiCies /dBY4/4939ULD 133233 30.0uun

nﬂ“sgﬂl" Does Cupid’'s arrow keep missing?

for a hetter

l“mcg Oh well, at least you can love your supplier. BIB o.market.
MONEY & INVESTING
TH(H CENTER disous
SPORTS January 10, 2000 :
PERSONAL JOURNAL
= FORIFOLO Time Warner, AOL to Merge,
Forming a Multimedia Giant

In this Section:
Tech Stocks

- AOL Now Gets Access to Speedy Cable Lines; .

Tech Briefs ) . . Click to o
Personal Time Warner Shares Surge 53% in Morning R
Technology ;e‘sjt. Get 3]
index upd:

E-World By PETER GUMBEL powerful s
Dodge's E-conomy  Staff Reporter of THE WALL STREET JOURNAL Ad
Nothing but Net r
Year 2000 *

LOS ANGELES -- Media and entertainment giant
Under the Radar . . .
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$99 on the New York Stock Exchange. Meanwhile,
AOL added $5.25, or 7.1%, to $79, also on the
Big Board.

Broadband Battle AOL shareholders would own
about 55% of the combined

AOL has tried to extend its - ; ;
offerings to nclude firm and Time Warner
righvapesd ismet accses shareholders would own
via souped—k <4 one an .
cable-TVﬁnesﬁ.eading approximately 45%; the new
cable-Internet firms include : :
Time Warner-affiated Road firm would have a corr!b.med
Runner and AT8T-affiisted  value of about $350 billion,
At Home, while high-speed . .
phone-iine access is provided the companies said. The stock

byBabyBels andothers. . would be traded under the
.AT&T'S CablePlans . symbol AOL on the New York
Stop City From Making

Suffer Setbacks (Oct.

25, 1999) Stock Exchange, the
—i—- o companies said.

AT&T Open Cable _ .
Lines (Aug. 17, 1999) AOL Chief Executive Steve
Embbymgmmm cabe Case is to be named chairman

FCC Asks Court to

Fight May Pay Off for ]
AOL Coalition (July 15, Of the merged company, while
1999) : Time Warner Chairman and

&:AOL Hopesto Trump ~ Chief Executive Gerald Levin
s, ZlCable Deal by Using -

Fast Phone Lines (May WOUId be CEO. Ted Turner,
7,1999) currently vice chairman of
iJoihtheDiscussion: Time Warner, would continue

What do you make of  ; :

America Oniine's recent 11 that capacity at the merged
moves? How will all these firm.

changes impact the future of
online sefvices and the
Internet? e

The companies said Mr.
Turner has agreed to vote his Time Warner
shares, representing about 9% of the company's
outstanding common stock, in favor of the
merger.
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AOL, which.-has more than 19 million
subscribers, has a current market capitalization
of about $164 billion, while Time Warner has a
market capitalization of $83 billion.

By uniting a major media conglomerate with a
leading Internet company, the transaction is
likely to have major repercussions on both
industries. It comes at a time when many big
media companies are struggling to figure out
how to harness the power of the Internet, and
when Internet companies are increasingly looking
to put entertainment and other content on their
Web sites to attract more customers.

Meanwhile, Time Warner has been trying to build
Internet "hubs” that focus on entertainment and
news and created a high-speed Internet service
called Road Runner.

AOL, which has over 20 million Internet-access
subscribers, has been sparring recently with
Time Warner over the issue of cable-TV
companies allowing access to their high-speed
lines into consumers’ homes to Internet service
providers.

Time Warner's businesses include Time
magazine, Warner Bros. movie studio, Warner
Music Group, the HBO cable channel, Time
Warner Cable, Time Warner Telecom, Warner
Books and the WB television network.

Active Dealmakers

Both companies also have been busy with various
deals recently.

1/10/0010:34 AM
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Time Wamer's  Time Warner reportedly is
Stumbles interested in buying General
: Electric Corp.'s NBC television
Time Wamer squandered an

eayonineleadasits  hetwork for $25 billion.
Pathfinder portal site failed to - .

find its way - one executive GeneraIdEIectrC;c ra]md r']ﬂme
referred to it as a financial i

el e afancel Warner denied they have

has had more success with ~ talked.

its CNN family of sites,

including CNN.com and

CNNfn.com, and Time Last month in its latest move
Warner has recently . .
launched new oniine to expand investments in new

venhres. media, Time Warner said it
'TimeWamefoeates established a $500 million

$500 Milion Fund for . .
g oty Sakesin fund for digital-media
__f"’__“_‘" Viedia (Dec. 15.1%%9) investments, with half of the
'Ig[;‘gmg‘“w'“ fund made up of cash and the

Entertaindom Web Ste  other half in promotional time
(Nov. 24, 1999) . ' .

on Time Warner's media
outlets. The fund will focus
Time Warner's investment
efforts through the Time Warner Digital Media
unit established last year.

Meanwhile, AOL has undertaken a broad
campaign dubbed "AOL Anywhere" to extend
elements of its flagship service beyond the
confines of personal computers. Late last year,
AOL agreed to acquire digital-map company
MapQuest.com Inc. for about $1.1 billion in
stock. Earlier last year, it acquired online and
phone movie-listings firm Moviefone.

MapQuest will fit neatly into the AOL Everywhere
strategy, since it has partnerships with Nokia
Corp. and Sprint Corp. to deliver travel directions
to users of Internet-enabled phones. MapQuest
is also developing a service that uses telephones
to verbally dictate-driving instructions to users.
Now AOL will be part of those ventures.

Marketing Alliances to Be Expanded

1/10/00 10:34 AM
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Separate from the merger transaction, America
Online and Time Warner also announced new
marketing, commerce, content and promotional
agreements that will immediately expand various
relationships already in place between the two
companies. Some of the agreements include:

* The AOL service will feature Time Warner's
InStyle magazine, expanding on the content
Time Warner already offers AOL members
from other magazines.

¢ CNN.com and Entertaindom.com
programming will be featured prominently
on various America Online services.

* AOL members will have access to a wide
range of Time Warner promotional music
clips from Time Warner artists.

* Time Warner and AOL MovieFone will
participate in online-offline cross-promotion
of Time Warner movies and related content,
including live events.

¢ Broadband CNN news content will be
distributed on AOL Plus, the rich media
content offering designed for AOL members
connecting via broadband, when it launches
this spring.

Write to Peter Gumbel at peter.gumbel@wsj.com

pro s
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B
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We're rapidly expanding our service areas, with many more new areas
on the way. Please click on the map to get more information about the
products and services offered in your neighborhood, including pricing.
If we’re not in your area today, check back, because we're updating our

web site all the time.

MediaOne can save you over 20% on your local provider's equivalent
packages. In addition, specials offered now in your area can save you
even more. Select the location nearest you from the map above to

obtain mor¢ infgnation.
i
© 1999 MediaOne®. All rights reserved.
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30016
30033
30071
30092
30093

30094
30096
30106
30126
30127

30135
30141
30168
30187
30208

30209 30360

30252
30260
30288
30345

if your zlp code is not listed, please check back for
availability In your neighborhood.

NOTE: Service is subject to availability. Please call us to confirm avallability
in your neighborhood.

RightPak
teatures Included.

RightPak Plus

baslc line.

RightPak I

Volce Mail

Pager Notification

One line with all of our most popular

One line with all of our most popular
features included, plus one

Volce Mail with Pager Notlification

Two lines with all of our most popular
features included on both lines.

Volce Mall with Personal Extensions

Volce Mail with Personal Extensions &

$24.95

$ 3595

$42.95

$ 4.95°

$ 495

$ 7.95"

$ 9.95
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* Includes Call Forward Busy/No Answer and Stutter Dial Tone.

.. {1 Up to $100
. 1 Savings!

SPECIAL OFFER

For a limited time, we have a special offer.
¢ FREE first month of setvice.
» 2 FREE MONTHS of Voice Mail Service."
* FREE installation.

» 30-day switchback guarantee.

* Once iree trial period has ended, applicable charges will apptly.

NO.681 POB4-823

http://www.mediaone.com/products_services/iclephone/telephS.h

for new or additional
MediaOne Digital
Telephone Services. Digital Telephone

Services.

| have guestions or
would like additional
information on MediaOne
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‘Jacksonville, FL Area

32073 32204 32205 32206
32210 32216 32217 32224
32244 32257

It your zip code is not listed, please check back for
availabllity In your neighborhood.

NOTE: Service Is subject to availability. Please call us to confirm avallability
in your neighborhood.

RightPak $21.95
One line with all of our most popular
features included.

RightPak Plus $29.95
One line with all of our most popular

features included, plus one
basic line.

RightPak Il $39.95
Two lines with all of our most popular
teatures included on both lines.

Voice Mall $ 4.95
Voice Mall with Personal Extensions $ 6.95°
Voice Mail with Pager Notliflcation $ 895
Voice Mail with Personal Extenslons $ 9.95"
& Pager Notification
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* Includes Call Forward Busy/No Answer and Stutter Dial Tone.

1 Up to 5100
m Savings:

SPECIAL OFFER

For a limited time, we have a special offer.
» FREE first month of service.
» 2 FREE MONTHS of Voice Mail Service.*
* FREE installation.

e 30-day switchback guarantee.

* Onee free trial period has ended, applicable charges will apply.
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| would like to sign up
for new or additional
MediaOne Digital
Telephone Services.

Digital Telephone
Services.

| have guestions or
would like additional
information on MediaOne
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If your zip code is not listed, please check back for
avalilability in your neighborhood.

NOTE: Service is subject to avallability. Please call us to confirm avaitability
in your neighborhood. ‘

RightPak $21.95
One line with all of our most popular

features included.

RightPak Plus $29.95

One line with all of our most popular
features included, plus one
basic line.

RightPak Il $39.95
Two lines with all of our most popular
teatures included on both lines.

Voice Mall $ 495°
Voice Mall with Personal Extensions $ 695
Voice Mail with Pager Notification $ 8.95"
Voice Mall with Personal Extensions & $ 9.85°
Pager Notitication
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* Includes Call Forward Busy/No Answer and Stutter Dial Tone.

{ Up to 5100
m Savinys!

SPECIAL OFFER
For a limited time, we have a special offer.
« FREE first month of service.
» 2 FREE MONTHS of Voice Mail Service.*
+ FREE installation.

* 30-day switchback guarantee.

* Oncs fres trial pariod has ended, applicable charges will apply.
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| would like to gign up
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MediaOne Digital
Telephone Services.

Digital Telephone
Services.
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operating and financial offi-
- cer for the group. His ex-
panded role will include
overseeing Gaylord’s three

~

1 radio stations. M
- Wilson, a former vice pres-
r ident of international for
Capitol Nashville, sold her in- By STACEY HARTMANN
e ternational consulting busi- Staff Writer
3, ness, Wilson and Associates, Service Merchandise Co,
s to Gaylord in 1998. It is now yesterday said it had a “very
t ‘called CMT International strong” Christmas sales sea-

Artist Services. son and cited the perfor-
mance as proof customers

remain confident in its

stores despite the turmoil of
ouseCoopers | | 3 senrotey reoranice
tion.
: l ﬁ “This company’s not
)SS VlO a OllS dead. We're alive” said Sam
Cusano, chief executive offi-
MMCTTOITIIITI | | o ofthe Brentwood bsed
¥ chain of more than 220 jew<
The report, by consul- elry, gift and home-dpcora-
tant Jess Fardella of Lan- tions stores. ‘
kieer Siffert & Wohl LLP, Service __Merchandise
said 1,885 Pricewater- claims it wll “substantially”

house -accountants
most of them senior exec-

surpasy” its operating earn-
ings target of $35 million for

L A

utives — had a total of the nine months ended Dec.
8,064 independence viola- 31, but the company did not
, tions over a two-year peri- .
- od

release complete financial
gsults for the holiday sales
perl O .

Operating_earnings, or
earnings before~cgrtain ex-
penses, serve as a barometer
of core - business perfd
mance and are often
by restructuring compdfies.

“We have several steps to
take. We've dorfe exceedi
ly well o etir first step.” Cu-
sano_sdid yesterday. “Our
next’step is to prove, not on-

are we alive, (but) are we
healthy”

The 1999 holiday selling
period was a critical test for
Service Merchandise.

A couple of indicators of
its performance: Operating
earnings ran $4 million
ahead of targets for Novem-
ber, and December sales ex-

ceeded the company’s goal
by more than $20 million.
With such financial re-
sults, in addition to a sub-
stantial reserve of cash to
continue to fund operations,
the company believes US.

Service Merchandise time to

Bankruptcy Co hould
grant it more time to buid a
allow it to emerge from
Chapter 11.

A committee of Service
Merchandise creditors

LIS CULLIpaIty » nut ucau

Brisk heliday sales could give reorganize

whose claims are unsecured
by assets, however, also will
weigh in on the decision.
Generally, the creditors’
committee represents a va-
riety of entities and individ-
uals, including bondholders
and vendors. Some creditors
may push for a liquidation
so they can recoup invest-
ments sooner and move on.
Others, such as vendors,
may want to wait and see if
the company can successful-
ly reorganize, allowing them
to maintain their ongoing
business relationships:
A hearing is scheduled
later this month to address
vhether Service Merchan-
diseshould be allowed more
time to™work on its own

» Please see SALES, 2

. The SEC ordered the
- review last January after
- Pricewaterhouse settled
- agency charges that nine
- partners and managers in

*  its Tampa, Fla, office, and By CANDY McCAMPBELL

3 the firm's pension fund Staff Writer .

| had made 80 purchases of Cricket Communications,

| stock in companies being a subsidiary of Leap Wireless

- audited by the firm. The International Inc,, is moving

, consultant’s review took a -into the Nashville area with
broader look at the firm's its new Tennessee headquar-

| compliance. ters and a “one-price” wire-

- “This report is a sober- less telephone deal for cus-

' ing reminder that ac- tomers.

. counting professionals The wireless service, to be-

i need to renew their com- gin Jan. 31, offers customers

»  initment to the fundamen- unlimited local calling in the

- tal principle of auditor in-

- dependence” SEC Chief

* Accountant Lynn E. Turn-
er said. B

Nashville area for one pre-
paid charge of $2995 per
month.

Cricket — which. also will
offer long-distance and other

offices at 770 Melrose Ave. in
the 440 Business Park. About
6?—65 em-
ployees will |-
handle local’
a n d
statewide
operations
from those
offices, while
another 35
employees
will work in the company’s
new area retail outlets:
Nashville is only the sec-
ond market for the company

JOHNSON

It has been in operation in
Chattanooga for slightly
more than a year after pur-
chasing licenses held by
ChaseTel Inc. there, as well as
in Nashville, Memphis,
Knoxville, the Tri-Cities and
smaller markets.

Current plans are to start
service in'the state’s major
cities, then expand from
there, said Miles Johnson,
Cricket's vice presi}ient and
general manager for Ten-
nessee. He wouldn't divulge a
timetable for additional ser-

‘vice rollouts, citing a “quiet
period” in effect with the par-
ent company’s planned stock
offering.
ml(Ilsricket‘s unlimited local
offering spans an area
that runs north o
Goodlettsville, east to
Lebanon and Murfreesboro,
west to Dickson and south to
Franklin, Johnson said. He
o, the wireless’ ser-
vice to the land-line phones
in your house,

“Think of it as your cord-
less phone, with a really long
cordless range,” he said. .

Services such as caller LD,

Wireless operator Cricket springs up in Nashville

Rt o I TELECOMMUNICATIONS
‘Tennessee operations here, in

voice mail and call waiting
meavaﬂablefforacgtﬂw
com, charges $395 a
mon&%theﬁmtoneand&
a thonth for each other fea-

ture.

Long-distance service will
be available, at a cost of 15
cents per minute, sold pre-
paid in $10 “blocks.”

If calls you make now are
toll-free, they will be toll-free
from Cricket, Johnson said.

Cricket’s first area retail
outlets also will open Jan. 31,
in temporary ki in Cool-

» Please soe WIRELESS, 2E

CNA LTC offering
10-year guarantees
CNA LTC, which has a Nashville
office, recently said all of its new
policies will now cany a 10-year
guarantee on premium levels.
The 10-year rate guarantea is
the first to be offered by a jong-
term care underwriter.

ACQUISITIONS.

MARKETS

Closing figures for Thursday, Jan., 6

1,253.26 A13061 A117%

.S&P 500
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Nasdaq
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Russell 2000 47540 ¥ 3.43
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FROM PAGE 1E

bankruptcy reorganization plan, or
whether other parties, such as
groups of creditors, should be al-
lowed to submit competing plans.

The company intends in the
next 90 days to submit a business
plan for 2000.

The holiday sales period is criti-
cal for retailers, including Service
Merchandise, because it can ac-
count for as much as half of a com-
pany’s annual revenues.

Service Merchandise’s best
sales categories were jewelry, its
core business, as well as house-
wares, personal care products and
exercise equipment, said Charles
Septer, president and chief operat-
ing officer. :

“We did have some underper-
forming categories, which is not
unusual,” Septer said, speaking of
toys and electronics. “I think that’s
where the competition’s the
stiffest”

The company’s Internet busi-
ness, while just a small slice of
overall sales, took off in December,
producing more than four times
the sales of the year-ago period,
Cusano said. Specific dollar figures
weren't disclosed.

A recent New York Times arti-
cle ranked Service Merchandise
among the top 10 online depart-
ment store retailers based on its 1.8
million Web-site visits between
Nov. 15 and Dec. 19 as measured by
Nielsen Netratings.

In response to the poor 1998 per-

“We feel very comfort-
able that we stabilized

the business.”

- Sam Cusano,
Service Merchandise CEQ

formance, Service Merchandise
early last year took drastic mea-
sures.

It replaced CEO Gary Witkin
with an outside consultant, closed
about a third of its base of stores
and cut hundreds of jobs.

But in March, a group of vendors
who weren't being paid by the
company forced it into bankruptcy,
believing a court-supervised effort

would ensure their bills were re-
solved fairly. After the filing, Cu-
sano — the company’s former
chief financial officer — rejoined

. the company as CEO.

Subsequently, the company
worked through initial bankruptcy
hurdles. It got a court-approved
program to pay workers incentives
s0 it could retain them and devel-
oped a business plan for 1999 de-
signed to stabilize the business and

~ gerierate more sales at its remain-

ing base of stores.

Now, Cusano said, “We feel very
comfortable that we stabilized the
business.” W

be reached at 259-8084 or stacey@re-
porters.net

Retail: It was a green Christmas for area’ stores

FROM PAGE 1E

counting; and it predicted resulting
fourth-quarter financials would be
significantly worse than in 1998.
Overall, 1999 has been a strong
year for the nation’s merchants.
With low unemployment and big
gains on Wall Street, Americans
have been comfortable about their
financial well-being and eager to

shop.
Consumers continued their
shopping spree during the holiday

season. They piled into stores over
the Thanksgiving weekend and
kept spending into the new year.
Sales were so good that many
chains didn’t have to slash prices

drastically to clear out inventory.
That will help boost profits during
the quarter because they sold more
goods at higher prices.

“Most promotions that they did
were planned and they limited
their clearance business,” said Jef-
frey Feiner, a retail analyst at
Lehman Brothers Inc. “It has to
help the bottom line.”

Discount chains had a strong
December. Not only did shoppers
buy - toys, electronics and Christ-
mas decorations at their stores, but
they also stocked up on water,
flashlights and batteries to prepare
for possible Y2K problems.

It was also a big season for jew-
eiry stores, with consumers in-

dulging on expensive rings and
earrings.

Electronics chains reported
brisk sales on DVD players, digital
cameras and other gadgets.

Stores specializing in clothing
were hurt by warmer-than-normal
weather at the start of December,
but most managed to win back
shoppers once temperatures
turned cooler at midmonth.

Wal-Mart said its sales from
stores open at least a year rose 91%
in November compared with a
year ago, while total sales rose
26.2% from year-ago levels.

Other selected figures on De-
cember’s sales:

Sears — Same-store sales fell

0.6%; total sales were up 1.5%.

Kmart — Same-store sales were
up 5.5%; total sales, up 7%.

J.C. Penney — Same-store de-
partment-store sales were up 0.5%;
same-store sales at Eckerd drug-
stores were up 12.7%; total sales, up
64%.

Dayton Hudson — Same-store
sales were up 3.6%; total sales, up
94%. Its Target discount stores
rose 5.6%, while sales at its depart-
ment stores fell 0.4% and Mervyn’s
chain dropped 4.4%.

lelteg — Same-store sales
were up 5%; total sales, flat with a
year ago.

Gap — Same-store sales were up
5%; total sales, up 27%. &

Wireless: Cricket to start network operations in Nashville

FROM PAGE 1E

Springs and Hickory Hollow malls.
It will move into permanent retail
sites at those malls, as well as
stores in RiverGate and Green
Hills malls, in early March, Anoth-
er store and a service center will
open in Madison in mid-March.

Cricket operates on a network
using equipment purchased from
Lucent Technologies Inc. and Eric-
sson AB in a pair of $330 million
deals, Johnson said.

Its totally digital telephones are

ie

made by Qualcomm (for $129) and
Nokia (for $99). Cricket's parent
Leap Wireless International of San
Diego, Calif, is a spinoff of Qual-
comm Inc.

Under the Cricket operating
plan, the company determined a
reasonable cost to consumers, then
figured out what services could be
included for that cost, Johnson
said.

Consumer surveys showed most
people think they spend about $30
a month for their land-line phone,
so the company decided to price its

service competitively.

Cricket is aiming for the 70% of
US. telephone customers who
don’t have a wireless phone.

Offering service in urban areas
and eliminating roaming for long-
distance calls cut costs to the com-
pany, Forbes magazine pointed out
in a story on the company in its
Dec. 13,1999 issue.

Customers prepay for the ser-
vice, thus eliminating most of two
costly functions: the billing for per-
minute service and a big service
center to answer questions about

itemized calls, Johnson said. The
prepayment of local and long-dis-
tance service also negates bad debt,
he said.

“Parents can get a phone for
their kids so they can contact them
witho)ut worrying abqsw;go(_the teeg
agers) running up a -a-monf
bill,” he said. -

The company has the rights to
buy service provider licenses in
Charlotte and Greensboro, NC.;
Albuquerque, NM.; Macon,
Columbus and Albany, Ga.; Salt
Lake City; Spokane; and Tulsa. B
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FirstWord

The city’s most high profile country
music and dance venue is growing,
reports Nashville Business Journal
tourism writer K. Denise Johnston.

The Wildhorse Saloon on Second
Avenue in downtown Nashville has
opened up its third floor to accommo-

date more private
parties and larger
crowds on busy
nights.

7 The area has
a “significantly
B different flavor,”
TN\ says Haylee

Waddey, marketing
director for the
Wildhorse Saloon. “It’s not quite as
commercially country but a little bit
more what typifies Music Row.”

The area has the same floor plan as
the second floor of the Wildhorse,
offering 100 to 150 seats around the
rail with premium stage visibility and
will eventually have monitors that
show what is happening on the stage.
The third floor has polished concrete
floors, overstuffed furniture, sconces, a
redwood bar and will soon have velvet
drapes.

The new space was used for the first
time on Dec. 8 for the Parade of
Pennies and then again for the Al Gore
and George Bush Jr. presidential cam-
paign fund-raisers Dec. 15 and 16.

The Wildhorse Saloon is a Gaylord
Entertainment Co. property. The club
hosts concerts, television tapings, spe-
cial events and live shows and is a pop-
ular tourist destination.

See for yourself

Those wanting to see a more precise
picture of the state’s fiscal health in the
wake of Gov. Don Sundquist’s call for
a state income tax now have a resource
at their disposal, according to NBJ staff
writer Judy Sarles.

The Tennessee Budget Review
should be made available the first week
of January. The publication, supported
through a grant from the Ford
Foundation, provides a detailed analy-
sis of state budget allocations.

www.’amcity,comlnashville

NBJ photo by Michael Scott Evans

Nextlink Southeastern Region President Don Hlllenmeyer and Nashville General Manxger
David Wise stand with a ladder-climbing dummy that tracks growth of lines in service.

New Nextlink center
marks growth plans

By Judy Sarles

Telecommunications provider Nextlink
is opening a customer service center at its
regional headquarters in Nashville and
expects the operation eventually will
serve a third of the United States.

Between now and March, the rapidly
growing fiber optic and broadband wire-
less telecommunications company target-
ing the business market will hire 12 to 15
people to work out of the customer solu-

By Judy Sarles

Sitting among the flotsam and jetsam of the fourth-floor ren-
ovations of Union Planters Bank of Nashville, Ron Samuels,
the bank’s affable president, ponders challenges he’ll take on as
he enters the new year with CEO added to his title.

In January 2000, Samuels, 52, will replace Charles W. Cook

B L TIPSR o ; »-7 e WY o JIGI I -§ 3

tion center. The center will be located
within Nextlink’s building at 105 Molloy
St.

Don Hillenmeyer, president of
Nextlink’s Southeastern region, says the
company recognized the importance of
establishing a centralized customer serv-
ice center. “Well, as you grow, the eco-
nomics of it makes sense to have it.”

See CUSTOMER, page 28

“It’s the expectation
that we exceed expec-
tations every time,” he

says.

il hannrma choie

Samuels will over-
see the 45 branches,

R antnmatad tallare

" ONE SECTION

State beats -

neighbors

in home hst

By K. Denise Johnston
The pace of new home construction in
Tennessee during the last decade has
made the ‘state a leader in the. Southeast
and nationwide, according.to recent

" Census data.

The Volunteer State’s 14 4 percent
growth in new housing units from April 1,
1990, to July 1, 1998, i
(from 2.026 million units
to 2.318 million) places it |
12th in the United States.
That figure compares
with a national average of
10 ‘percent and 12.8 per-
cent for the South as a
whole, according to U.S.
Census Bureau statistics.
Tennessee leads the East
South Central region, which also includes
Mississippi, Alabama and Kentucky.

The numbers represent growth in sin-
gle-family homes, apartments, mobile
homes, multi-family homes and farms.
The statistics were calculated using a for-
mula developed by the Census Bureau.

Tennessee’s high ranking in new hous-
ing is primarily thanks to job- growth and
a favorable -economy, says- Richard

- Fulton, president of the Greater Nashville

Association of Realtors (GNAR).

“Most of the new units have probably
been added since ‘93,” says Fulton. “We
have had record sales in the Nashville area

See RANKING, page 29

New year, new title for Samucls
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Customer:
center opening

Continued from front page

Nashvillé’s Southeastern’ regionkf
includes Nashville, Memphis, Atlanta, ~

Tampa, Orlando and Miami and exceeds

70,000 access lines in service. The inside

customer service operations in each of

those cities have been consolidated into

the Nashville customer solution center.

Hillenmeyer says Nextlink plans to add :

more cities to those already served out of
the Nashville regional office. “Eventually,
this will handle about a third of the coun-
try,” he says. ~ 7

Within the Nashville area, Nextlink
expects to expand’ service to Madison

within the next three to four months and

‘ to Murfreesboro.

In being centralized, the Nextlink cus-
tomer service representatives will have
access to more training, cross-referencing
and learning. Customers  will-benefit
through focused efforis in solving ‘prob-

lems, Prevnously, when there was a net-*
*“ work problem in one cxty perhaps when a

backhoe cut through'a piece of fiber, ¢us-
tomer care employees in that city would
be swamped with calls. Now, by pooling
all the customer service employees,
Nextlink is able to have additional man-

poweér handling the calls when a network‘ :

problem ‘occurs.

The' company ‘also assngns outside cus-
tomer care représentatives to each cus-
toftier, in Nashville and the other markets,

who make sure that customers receive the "

service and attention they need, accordmg
to David Wise, general manager ‘in the
Nashvuﬂe office of Nextlink. “Which is

why we get the referrals that'we do,” says”

Wise. “Much of our business comes from
“feferrals.”

In 1996, Nextlink started offerm‘g local

and long-distance telephone service to
businesses in the Nashville area. Since
then, the competitive local exchange car-
rier (CLEC) has been experiencing
tremendous growth. For example, in 1999
in the Nashville market, line counts have
increased more than 85 percent and cus-
tomer count has increased more than 95
percent, compared with the same period
last year. The Nashville market has also

NBJ pho!o by Mtchad SconEvans

David Wlse and Don Hlllenmeyer talk over details relxtmg to Nutllnk’s new consohdated customer center i in Nashvxlle

seeit revenues jump ‘H0 percent com-

'pared with the same period last year.”

“Statistics ‘quoted that way- could be a
“little bit decelvmg only because we’re at a
very early stdge in their development; and
‘they’re startingfrom a véry small base,”

“says Frank Mutphy, an analyst with First -

*-Union Securities in"Richmond; Va. A'year

‘ago, he 'says, the company didn’t have a -

‘meaningful presence, so year-to-year
growth is not surprising. “That said, that’s
" not to take anything away from the com-
pany itself. They’'ve got an aggressive
sales force with a very credible manage-
ment team, and’thére’s pent-up defaand
amongst their ‘targeted ‘custorners, which
“are small to medium-size businesses, to
seek out altérnative telecom’ providers.
And they're simiply caprtahzmg ‘on that
_pent-up demand.”

By offering an altetnative to estab-
lished telephone -service, Nextlink and
other competitive telecommunications
companies have been able to succeed,
says Hillenmeyer. In the beginning, it was
rather a slow start. “It takes awhile to
establish some credibility,” hé says."

corgrmtted team of -experienced peodple,

2 ices.

Nextlink has been-the beneficiary of © -
being early into the market and consistent,
and having good financial backing and a*

says Hillenmeyer.

“We're not stuck-with automated prod- -
© ucts, answenng maehmes and that sort of -

thing, " he says."
Hillenmeyer expects Nextlink to con-

“tinu€ to grow in Nashville.: However,-he -
says, the tompany’s commitment to the-

city- was ‘§omewhat threatened by Gov.
Don Sundquist’s proposed state income
tax."When the income tax issue-died,-at
least for now, Nextlink no longer had an
incentive to move, -

= “When you've got Florida as an alter-

“fative and they don’t have any state {

income tax, you certainly look at that and

say, ‘Do we:want'to be here?” says Hil--
lenmeyer: “Why would 'you encumber ~

employees ‘with a tax they don t have to
have?” :

Nextlink, whlch has moved its head- |’

quarters-from Bellevae, Wash., to North-
ern Virginia, was recently named to the
Nasdaq 100 Index. It also just received an
infusion-of $850 million from venture
capital firm Forstmann Little for use in
cxpandmg Nextlink’s networks and serv-

Meanwhxle Nashvnlle wﬂl be included
in the 50 cities i the United States and

Canhda that will be part of a 16, OOO—rmle ]

inter-city fiber networl "tlmk ‘

Nextlink
\commumcaunns lnr..
R Address: 105 MonoySt Sune )
300, Nashville
Telephone 615-777-7777
.-Fax: 61 5-777-7709
internet: (www.Nextlink. com)
Type of business: Fiber optic and
“ broadband wireless telecommum-
“cations services -
“Top local officials: Don
" Hillenmeyer, president of the
Southeast Region; David Wise,
general manager ~
" Employees: 200
... Headquarters: Nonhem Vrrgmla :
Stock symbol:.(Nasdaq: NXLK} -

tracted to establish through Internext, an
enterprise owned by Nextlink and Eagle
River LLC. The system will provide a
long-distance network for Nextlink, as
well as the capability to provide more
Internet-based data transmission services.

Reach Sarles at jsarles@amcity.com or
ext. 114.

FirstWord: businesses have moved

Continued from front page Hill Pike, Suite 120, in Nashville. The

. 7 firm, which is experiencing substantial

On the move gi'bwm and had a'neéd for a'larger facili
Several area businesses:have moved- ty; is leasing: 8,784 square feet of space

intn new enaca racently renarte NRT ctaff  fram Hinhuwnnde Dranartias O il

. Cooper Love & Jackson
‘agency, has joined the comps

Maiirice Pinson, who w. prekus

of Eakin'& Smith Real Estate, expects to



